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TOTAL TOURISM CONSUMPTION

COMPARISONOF TOTAL CONSUMPTION EXCLUDING AIR TRANSPORT 2023 vs. 2019
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DAILY EXPENDITURE OF VISITORS 2023
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day visitors: €37.30

Commercial establishments with 2 10 beds: € 197.50 (domestic visitors)
(excluding clinics and camping) € 191.50 (international visitors)

visitors staying with friends/relatives: €37.30
visitors staying at campsites: €58.40
guests in private/sharing-accommodations: €110.50

Dpermanent campers and motorhome users
outside of campsites: € 31.00
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224, 800 PEOPLE (10,3 PERCENT) DEPEND ON TOURISM
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FOR THEIR LIVEHOOD (STATISTICALLY) : 2023
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€ 9.4 billion
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Note: The stated percantage refers to the share of the tourism industry in Berlin's total gross value added and total employment. Deviations due to rounding =F i
are possible. visit BERLIN



